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FHRZ5EEERAEFEEEFRIMEENIR (Better Science, Better Art, Better
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BETTER SCIENCE. BETTER ART. BETTER OUTCOMES.

UM {EBETEEUREDHTZR S BAE (Business Analytics Engine), iz UM 375 HY Better Science
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UM LB EN BirSREEF4S AMP (Audience Measurement Platform), {fEREFEAL
P TEHIRREIEF S URBENES RS, seBRBIHERITASEL ZHBINSMEEIRAR.
881 Al 52K, AMP BEBEEEEIRTHITIHMEISHE, FHREBENE=I0MERE)I%Z, NRrE%L
BESRNHTIEDFIE. FETFERATERS, B8 Al EIEHRAE TR ESL. ERERNZAR
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TE—FPE—AMEFZRANMAN UM REEIRSFKE, AKRF 7RIS LW RIRSEES.
2018 FEW+—HIFE+5F, HIIHNBBENELRKRITAN—Z 20 ARIBME. FER-+—HAEFA]
Y 7T MEE, £XREHEFENR 11 SIMBEHHEERR. 11 B 11 BEX, THEBEEM
HEENT, REERREFFENmEHERR.
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fEANBEE KA UMCER. Omni Marketing &/Fikf¥, BANSHEFIRELIEZRESOIILE
B, SHEBNmESHSEERLE.
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TENPEFSRIBUL ST REFFERANEE MERSFIHE, BANSHEAENEEE, Kk
EHHRISIMMESZ AR (High Value Audiences) 4i551&2Y, FBENRIESTIT A TEINIEIEES
#H.

IEEAh, BATEFD Hylink SEZBERARESL T BRI R R, XIS, AEFRHESTK. BF
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S5TWREHNNEN=EE - SRECET. GDMS £#FEH#HIERF Campaign Brand
Summit China, Z#0E1718IR, RARS, EFAIETWHRIFmA.

MARKETERS NEED TO RETHINK HOW TARGET AUDIENCES ARE DEFINED
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teoh, BAIESS5T GMTIC, Morgan Stanley China Summit, Slush Shanghai, Campaign
Digital360 Summit E—RF{TWALKFICIR, T HAFIREERIIANBERNS.
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